
1  Presentation title - edit in the Master slide 

  

Understanding culture for 

international success online 

Jack Porteous, Language & Culture Adviser, UKTI London 



2  

Outline 
Å Language  

Å Culture 

Å Why does it matter?  

Å Websites and online presence 

Å Introduction to UKTI and our services 
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Do you knowé 
 

What % of internet content globally is in English? 

27% 

 

What % of the worldôs population speak English as their first 
language?  

     

6% 



18% 

Internet usage by language  
English

Chinese

Spanish

Japanese

Portuguese

German

Arabic

French

Russian

Korean

Other

27%  

24%  

11% 

Source: British Council Languages for the Future (2013) 

 



http://www.offthereservation.net/2014/07/bat -mobile.html 
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Everyone speaks English, right? 

@UKTI_NW 

4,000 

words in US English that 

are different to their UK 

equivalents 
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Language 

Culture 



8  http://www.afs.org.in/site_images/0005/0397/ice_berg.png 
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45% more 

export sales 

(Springboard) 

Some stats to make you believe meé 

£48 Billion 

in lost sales 

(Foreman-

Peck 1 in 10 

exporting 

SMEs lost a 

contract 

(ELAN) 
46% lower 

export 

intensity 

(Foreman-

Peck) 



#ExportWeek 

Face to face  Online  Written  Phone  

Meetings Website Email Enquiries 

Presentations E-commerce Letters Negotiation 

Trade shows Social media Contracts After sales 
support 

Networking Enquiries Invoices 

Market visits Video Orders 

Trade missions Marketing 

Business cards 

Shipping 
documents 

Touch points = your brand 
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Cultural design of websites 
Å Language 

Å Layout 

Å Symbols 

Å Content 

Å Multimedia 

Å Colour 

Cyr, D., & Trevor-Smith, H. (2004). Localization of Web Design: An Empirical Comparison of German Japanese and U.S. Website Characteristics. 

Journal of The American Society for Information Science and Technology, 55(13) 1-10. 
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http://www.informationisbeautiful.net/visualizations/colours-in-cultures/ 
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Simple changes 
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Cultural Theory 

Å Geert Hofstede ï 1980s did work to identify óFive cultural dimensionsô  

Å Power Distance (More equal than others) 

Å Individualism (I, We, They) 

Å Femininity (Assertiveness vs modesty) 

Å Uncertainty Avoidance (fear of the unknown / difference?) 

Å Long/Short Term Orientation (yesterday, now, or later?) 

 

Å Later added a sixth ï Indulgence vs Restraint 

Geert Hofstede (2010), Cultures and Organizations: Software of the Mind, 

Third Edition  

 

http://www.geert-hofstede.com/
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Power Distance 
Å Visuals ï authority, expertise, or daily life and symbols/colours? 

Å Navigation ï formal or informal?  

Å Amount of choice on site 

 

Marcus, A., & Gould, E. (2000). Cultural Dimensions and Global Web User-Interface Design: What? So What? Now What?  
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http://www.coca-cola.com/kw
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http://www.coca-cola.co.uk/

